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Total text ile production(billion Sq M trs)
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Continent wise exports from India in Rs
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Year wise value of exports of cotton handlooms
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Bedlinen 583281 515808 2202509 1676924 1369123 2182136
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Dishcloth 42566 60776 82058 97237 143701
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Yearwise Procurement and Sales by APCO
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Handlooms purchased as percentge of textiles
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How consumers identify handloom products- Traders perspectives
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Respondents identification of cotton handloom product
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Identifcation of handloom products by non users 
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